
FLOAT IQ
MAKE SMARTER RECOMMENDATIONS 

“Behavioral 
targeting 
at its best”

“Product discovery 
meets personality 

test”

“Its Buzzfeed 
style quizzes 
for brands”

floathybrid.com/floatiq



WHAT 
Float IQ is an automated tool that  provides product recommendations 
 to consumers  based on  their answers to a series of curated questions.

WHY 
Customers want to easily seaCustomers want to easily search for and find products that align with 
their tastes, preferences and lifestyle. Float IQ ensures product 
recommendations are personalized to the consumer, while providing 
valuable consumer data to the brand.

HOW 
By answering a series of quesBy answering a series of questions, users create a shortlist of 
products that fit their preferences. They can then save those product 
recommendations or purchase right on the spot.



Brand audit is conducted to uncover behavioral traits of consumers 
across designated products and services. 
Targeted psychographic profiles are generated based on defined 
behavioral traits.

Sample questions are built that are matched to each behavioral trait, 
enabling a profile to be constructed.

PSYCHOGRAPHIC PROFILING

QUIZ BUILDING

DATA ANALYTICS

Questions with resulting associations are assembled in a decision tree.

Recommendation can be sent to the user via email or text message.

Quizzes can be executed on any platform (PC, mobile, tablet, kiosk).

Offers/rewards for recommended products can be offered to 
consumers post quiz to drive sales. based on brand objectives. 

Data analytics on customer engagement is captured and analytics 
reports are generated.

PII collected on consumers (email, phone #).

Richer consumer profiles assembled (activities, interests, opinions).

Machine learning makes the quiz smarter the more people that engage.

OUR PROCESS



Product recommendations sell 4 times 
better than generic stores

BY THE NUMBERS

4x

A four question quiz can eliminate over 
90% of the wrong products, leaving a 
higher chance of the shopper finding one 
they actually want to buy.

Purchases where a recommendation was 
clicked saw a 10% higher average order 
value, and the per-visit spend of a shopper 
who clicks a recommendation is 5x higher.

24% of products bought by shoppers 
that ever clicked recommendations are 
the same products they clicked via 
recommendations, showing the 
influence of intelligent suggestions. 
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Richer consumer data enables the optimization of digital media budgets. 
By gathering psychographic and behavioral data on your consumers AIO’s 
(activates, interests and opinions), your digital media can be targeted 
more efficiently to the channels your consumers engage with on a day to 
day basis, and with the message that resonates best for that individual.

DIGITAL CONVERSION

DATA COLLECTION
Data from quiz inputs is 
collected across all quiz 

participants

CONSUMER PROFILES
Consumer profiles are 
assembled and stored in 
brand CRM system

TARGETED MESSAGING
Content is targeting to 
consumers based on their 
persuasion scores

ADDRESSABILITY
Persuasion scores are 

calculated to determine affinity
 for different messages



GHIRARDELLI: DISCOVER YOUR DARK SIDE
CASE STUDY

THE CHALLENGE Ghirardelli has a wide range of delicious dark chocolate 
flavors. The challenge is that the average consumer is not aware of these 
flavors, and is overwhelmed by the choices when shopping for chocolate. 
The brand needed a way to make the selection process simpler while 
introducing consumers to flavors that they may not know exist.

THE SOLUTIONTHE SOLUTION Discover Your Dark Side is an interactive quiz that 
recommends the perfect dark chocolate flavor to consumers based on their 
individual tastes and preferences. The quiz challenges consumers to select 
their preference between flavors like peanut butter and jelly, and textures 
like crunchy or smooth, and then recommends one of seven dark chocolate 
flavors. The quiz was introduced to thousands of snack enthusiasts at the 
Sweets and Snacks expo with resounding success.

“Consumers demand personalization. 
Float IQ enables brands to deliver on 
that expectation with a highly 

effective and cost-efficient solution.”
Justin Reese, Ghirardelli 

Director Customer Marketing
 



RAY-BAN: FIND YOUR IDEAL ASSORTMENT
CASE STUDY

THE CHALLENGE Ray-Ban was looking to automate the process of 
delivering recommended product assortments to retailers that are 
personalized to their store profile.

THE SOLUTION Float IQ assortment recommendation engine. Float 
and Ray-Ban created an interactive survey that when answered 
displayed a personalized assortment tailored to the retailer's store 
profile.

THE RESUTHE RESULTS The Ray-Ban Ideal Assortment tool eliminated the 
highly manual process of having field teams communicate back and 
forth with brand teams to create assortments tailored to their 
individual retailers needs.

“This is a game changer for 
how we communicate assortments 
to our retail partners. It optimizes 
the process and saves significant 
time through automation”
Kara Lam, Ray-Ban 
Brand Manager Brand Manager 



SPAPAX: YOUR PERFECT PLAYLIST
CASE STUDY

“The incorpration of text messaging 
took this experience to the next level. 

The quiz was such a success 
at our event that we knew we had
 to extend the experience online.”

Jessica Sammut, Spafax
Global Marketing Manager

THE CHALLENGE Spafax curated a series of music playlists by DJ Venus, 
all with different genres and moods. The brand needed a way to 
recommend playlists to people that matched their personalities, and then 
deliver those playlists for easy listening.

THE SOLUTIONTHE SOLUTION Spafax leveraged Float IQ to create a music playlist quiz. 
The quiz enabled the brand to segment consumers into profile categories 
based on their quiz answers. Those profiles were then matched with a 
playlist, and that playlist was recommended to the consumer. By tying into 
Twilio, consumers could send a text message to their phone with the 
Spotify playlist link, and start listening within seconds.



LUXOTTICA UNIVERSITY: YOUR EDUCATION PATH
CASE STUDY

Float IQ is the perfect example 
of a technology that makes 
automation an advantage for 

communicating with 
customers." Jonathan Smith, 
Director of Education & 
Training, Luxottica

THE CHALLENGE Luxottica University has a robust list of courses that its 
partners can take to learn more about the eyewear category and Luxottica 
brands. The company wanted to personalize learning paths for partners to 
make it easy to determine which courses are best suited for them.

THE SOLUTIONTHE SOLUTION Float IQ enabled Luxottica to deliver curated training 
paths based on their partners answers to a series of personalized 
questions. Partners could send their learning paths via email once their 
recommendation was delivered. Add on educational resources could be 
attached to the email broadening the opportunities for engagement. Email 
data was collected to continue the conversation with partners post quiz. 



LEARN MORE AT
floathybrid.com/floatiq - inquiries@floathybrid.com
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